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Trade
Link Chung (2011) *
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Prod LP
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English CEPII Geography
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(10) Probit 2 o (1)
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2
(1) (2) (3) (4) (5)
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59. 4%
5
t —test
(%) t P> ltl
14.027 13.753 20.0 25.29 0.89
Link 98.5
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8.7231 8.7261 -0.4 -0.56 1.09
Dist -33.7
8.723 8.727 -0.6 -0.75 1.03
8.2755 7.8807 16.1 20.35 0.79
Coast 99.0
8.2751 8.279 -0.2 -0.22 0.95
7.7221 7.7432 -2.3 -2.90 0.81
Prod 34.2
7.7219 7.7081 1.5 1.96 0.83
8.1898 8.3496 -13.2 -16.64 0.86
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6
Link 0. 043 ***(3. 81) 0. 040 ** (2. 35) 0.078 *** (3. 69) 0.010( 0. 41) 0. 047 ***( 3. 16) 0. 063 *** (2. 64)
Constant ~ =3.049 ™ ( —11.11) -2.9687*( -8.09)  -0.229( -0.20)  —4.709 " ( -7.46) -3.542°"( -9.24) —1.802"*"( -3.09)
R? 0.013 8 0.0112 0.018 1 0.013 1 0.0110 0.0152
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Elite Capture and Mass Capture: Based on Empirical Evidence from
Poverty Alleviation by Forest Carbon Sequestration

GONG Rongfa ZENG Wei-zhong
( College of Economics Sichuan Agricultural University Chengdu 611130 China)

Abstract: The implementation of forest carbon sequestration for poverty alleviation in minority areas and
poverty-stricken areas is an important grasp of poverty alleviation in minority areas and poor areas. It is nec—
essary to quantify and analyze forest carbon sequestration poverty alleviation to further excavate the function
and of improve the effectiveness of forest carbon sequestration. Based on the survey data of two regions in
Southwest Sichuan and Northwest Sichuan the regression analysis model is used to quantify the errors of the
forest carbon sequestration through the measurement method of elite capture and mass capture. Because of
the dependence on the demonstration and driving effect of the forest carbon sequestration project on the elite
group the phenomenon of elite capture is obvious in the stage of farmers” participation in the project of forest
carbon sequestration which is difficult to eliminate in a short time. The phenomenon of mass capture exists
in the benefit distribution stage and there is significant difference between villages due to the operation
mechanism and the ecological social and economic factors. The idea of reducing the error of forest carbon
sequestration and improving the effectiveness of forest carbon sequestration is that in the participation stage
it is possible to increase the participation of the poor population through the help of the elite group and the
poor group under the background of allowing a certain elite capture and that in the benefit distribution
stage measures such as operation mechanism design relocation the introduction of talents from village
groups can reduce the level of mass capture and enhance the poor’s access to welfare benefits such as infra—
structure improvement brought about by forest carbon sinks.

Keywords: forest carbon sequestration for poverty alleviation; elite capture; mass capture; poverty alle—
viation; the elite; the poor; poverty-stricken areas

The Effect of Internet on Chinese Firm’s Export and Its Analysis

HAN Hui-chao
( School of Business Nanjing University of Information Science and Technology Nanjing 210044 China)

Abstract: As a major external impact of technology internet development impacts firms” export behavior
mainly embodied by the market-entry effect in static terms and the market-penetration effect in dynamic
terms. Based on the empirical study of hyperlink data between China and trade destination countries this
study shows that the application of internet significantly reduces the blocking influence of geographical
space and increases the probability of enterprises entering the export market by 22. 3 percent. In a dynamic
sense export enterprises achieve market growth by 59. 4 percent in the second year after the entry into for—
eign market through the resource adjustment via internet using and anchor their existence in the foreign
market as a result. It is also showed that the internet effects vary across countries with different income levels
when Chinese enterprises enter such markets. In the policy sense China should deepen the internet plus
strategy to enhance new export trade advantages.

Keywords: internet; internet effect; international trade; Chinese enterprises; export market; internet

plus; market entry effect; market penetration effect
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